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 ҙ̂ ̔ 4000455198 ̃ 
Ṣ  10  

 2014 2 19  

     2015 12 30 ̆ Ⱳ ԅ҉ ҙ Ȃ 

̂3̃ ҙ  

2013 2015 ∆ ԋ ֜ ԍ

̆ΐᵣ Ḥ Ҋ̔ 

 қ қ  
‰Һᵣ  

 2013 7 2015 ∆ 
  

╠ ̆ ҙ ԍ ̆ Ҥ ԅ

ҙ ᴇṿץ ῒ ҙⱵ ᴇṿ̆ ҍ֜ ̆֜ ‗ Ҍ

ҙ ῀╠ Ȃ 

̂ԋ̃ ֜  

1ȁ׆ ֜ Ὲ Ⱶ ֜  

҉ Ὲ └ ╠ 2015 1-9 Ⱶ

2015 1-9 Ⱶ ̆ ẫ₮ΐ ẫ

Ȑ2015ȑ7-341 ̆ ֜ ╠ ҉̆ Ὲ 2015 1-9

Һ Ⱶ ꜚ ’ Ҋ̔ 

̂1̃ ֟ ṽ  

֜ ҉ Ὲ ֟ ṽ Һ Ⱶ Ҋ ̔ 

-҆ᾝ  ╠  
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ꜚ  1.27 1.23 2.98 
ꜚ  0.33 0.3 8.65 
֟ ṽ  80.44% 84.67% -5 
≠ Ḡ Ṑ  6.45 5.98 7.8 

̆Ὲ 2015 9 ꜚ ֟ ╠ ⱴ 24,857

҆ᾝ̆ 1.88%̆ ̕Ὲ 2015 9 ꜚ ֟ ╠

ⱴ 91,434҆ᾝ̆ 34.95%̆Һ ԍ ֜ ֟Һ ҹ ҙ ֟̆

׆ ֟ ⱴ̕ ꜚ ֟ ꜚ ֟ ⱴ̆

Ὲ ֟ ⱴ̆ ԅῈ ⱬҍ ⱬȂ 

̆Ὲ 2015 9 ꜚ ṽ ╠ ⁞ 8,443

҆ᾝ̆ 0.79%̆Һ ̆ ῤṽ ṽⱵ ̕Ὲ

2015 9 ꜚ ṽ ╠ ⱴ 269,032҆ᾝ̆ 13.01%̆

Һ ԍ ֟ 35,000.00҆ᾝ ṽ ̆ ῀

֟ Ὲ 2015 9 Ṣ ⱴ 17.67%G ý 1 B G ý 4 ô � ¼ � @ 
 > � È � œ 
 (2 0 1 59

҆ἠ 2015,032 �¤9 �8�[,´±� 2015



17 
 

≠  
≠  51.07% 49.23% 3.74 
‪≠  10.56% 9.47% 11.46 
‪ ֟ ̂ ̃ 13.19% 15.54% -15.12 

̂ ̃ 0.23 0.29 -20.69 

Ὲ̆ 2015 1-9 ҙ ╠׆῀ 303,148҆

ᾝ 304,731҆ᾝ̆ ҹ 0.52%̕‪≠ ╠׆ 28,719҆ᾝ

32,178҆ᾝ̆ ҹ 12.05%Ȃ 

̆ ̆ ҙҍ ȁ ȁ

ҙ ҙῤ ֜ ̆ ҙ ѿ ᵞ Ὲ̆ ‪≠

ⱴȁ ≠ ⱬ ѿ Ȃ 

̆2015 1-9 Ὲ ≠ ȁ ‪≠ ╠

ⱴ Һ̆ ֜ ⱴ ᵞԍ֜ ⁞ ≠

‪≠ ҉ Ȃp ԍ ֜ ֟Һ ҹ ҙ ֟̆ ╠ ῤ

Ҍ Ҋ̆ ῏ ҙ ᴇṿᵞԍῒ ᴇṿ̆

Ὲ ѿ ̆‪ ֟ ѿ ᵞȂ׆ ̆

֜ Ὲ̆ ץ ҙ ҙⱵ ⱴ ץ̆ ҙ

ҙⱵ ץ ҙⱵ ҙⱵΐ ≠ ғ

ⱬ̆ ≠ԍῈ ≠ ⱬ ⱴȂ ̆ תּ

ᵣ ̆Ὲ ̆ ꜛԍ Ȃ ׆̆

֜ Ӟ Ȃ 

2ȁ׆ ֜ ῏ ֜ ֜  

҉׆1̃̂ Ὲ Ὲ ҙ῏  

҉ Ὲ Ὲ ҙ 2014 ҙ ҹ 32,030.93҆ᾝ̆Һ ҹ

ῒ ҙⱵ ט ҙ Ȃ ҙ Ҭ̆ ῏ ҙ

ҹ 9,480.64҆ᾝ̆ ῏ ҙ ҙ ᶛҹ 29.60%̆

Ȃ ̆ ҙ ҹ҉ Ὲ ҙ̆҉ ῏ ֜ Ҍ

Ȃ ҉׆̆ Ὲ Ὲ ҙ῏ ̆ ֜ Ȃ 
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҉׆2̃̂ Ὲ  

֜ ╠ ҉̆ Ὲ ҙⱵҍ ֜ ֟ӊ

ҙ ҙ ῏ ֜ Ȃ ҙ ῒҊ Ὲ ȁ

ҙ ҙ ’ Ҋ ̔ 

₮  
 

 ҙ 
2015 1-9

 
̂҆ᾝ̃ 

2014
 

̂҆ᾝ̃ 

2013
 

̂҆ᾝ̃ 
Ὲ   ҙ 292.07 295.53 295.53 

Ὲ  
̂ Ҋ Ὲ ̃ 

ҙ ҙ 4,445.15 5,926.87 5,926.87 

ҙ Ὲ  
̂ Ҋ Ὲ ̃ Ὲ  

ҙ 2,024.24 2,698.99 2,698.99 

ҙ
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Һᵣ̆ᵖ ѿҩ Ȃҍ ₣ ̆Ὲ ֽ

ѿ ҙ̆ ֽ 3%̕ ₣ 52 Ҭ̆

31 ҙ̆ 60%Ȃ 

׆ ҙⱵ ̆ ҙѿ ᾧ ̆

ᵞ ҉ ̆ ᵞᴑҙ ⁞̆ ҍ ҙ֟ ̕

ѿ Ὲ ῏ └ⱬ̆ Һꜚ Ȃɒ ץ
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2ȁ ⅞ 

֜ ̆҉ Ὲ “ ”ҍ“ ” ꜚ

̆ ⅞ȁ ȁ ȁ

ȁ Ⱶ ῤ ҙ ̆ Ὲ Ȃ 

֜ Ὲ̆ ҍ ҙⱵ ῏ ԓ ҙ ֟ Ὲ̆ ץ

ҙ׆Ԋ ҙⱵ ⱴ̆Ὲ ҙⱵ

̆҉ Ὲ ⅞ Ҋ̔ 

ҙⱵ ̆Ὲ ⱴץ“ ҙ+ ” ̆

ⱴ ҙⱵ ̆ѿ ⱴ ȁ ᴰ ̆ ѿ

ҙҍ ֟ ꜚ̆ Ҭȁ қ Ȃ ҙ

Ⱶҍ ֟ҙⱵ ̆ ᶫ ⅞ ̆ү Ὲ Ȃⱴ ҍ

ҙ҉Ҋ ȁ ҙ ᵬȁ ῍֣̆ ҙ ᵬ̆

ꜚȂ 

̆ ҙ ̆ᾟ№ ̆

Ữד Ḡ

Ὲ Ὲṣ Λ

ԓȨ ȁ

ᶡ Ὲǵ ѿ
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̂ ̃֜ Ὲ ’̆ ̆ל ҳ Һ  

Ẋ ֜ ԍ 2015 ̆↕Ὲ ҙⱵ ῀

’ Ҋ ̔ 

ҙⱵ -҆ᾝ 
2015 1-9  2015  
ҙ ῀  ҙ ῀  

ѿ ȁ  2,210.63 0.73% 2,621.33 0.61% 
ȁ  
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̔ⱴ ȁ Ⱶ ҍ№ ̆ ῃ ̆

ⱴ ҙ ⱬ ̆ ȁ ꜚ ᵬȂ  

3ȁ Ⱶ   

֟ҙᵬҹ ֟ҙ̆ΐ ȁ ȁ

̆ ȁ Ȃ  

̔ № ̆ ̆

ῃ ‰ № ҍ └ ⱴ̕ ⱬ ⱴ ̆

֟̆ ⱳ ̕ⱴ ҍ ῒ ᵬ̆

⇔ ̆ Ὲ Ȃ 

ԑɻҲב  

̆ Ⱶ ҹ ╠̆ Ҭ ֟ѿ ῀

׆̕ ֜ ҉ Ὲ Ⱶ ȁ῏ ֜ ̆ ֜

̕ ץ̆⅞ ֜ ⅞ ҙⱵ ̆Ὲ

ᵬ₮ԅ Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“ ѿ  ֜ ’ Έȁ╠ Ҭ

֟ѿ ῀҉ Ὲ ֜ № ” “

 ҍ№  ԓȁ ֜ ҉ Ὲ ҙⱵ ⅞̂ ҈̃

⅞ ⅞ ҙⱵ ̂ ̃֜ Ὲ

’ȁ ȁל ҳ Һ ” №ᵬԅ ᾟ Ȃ 
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3. Ї ₴Ί Ї╦ ῎ ︠

24.5 ֽᾣ ᶕ ɼ ᵶ῎ Е1Є ᾥ ╦ ︠ ᶕ

︠ Ї╦ ︠ ᴍ ┼ ᴍ ғ ᴍ ┼

ᴍ Їҏ ︠ ɼ2Є ╦ ︠

└ᵣɻ ֢ ҏ ῎ ꜙ ‟ɻ ɻ ֥ ẃ ɻ

₴ ↔ɻ ɻ Ḫ Ї ᾥ ֢ ︠

ɼ3Є ╦ ︠ ᴍ ꜠ ‟Ї ᾥ ︠

ɼ ꜙ ᴰ ɼ 

̔ 

҅ɻ  

̂ѿ̃╠ תּ ᶏ ң ֜ ᴇ  

1ȁ╠ תּ ᶏ תּ  

̂1̃ ╠ תּ ȁ ⌠  

2015 9 18 ̆Ὲ Ҭ ├ ᴪȇ῏ԍ ‰

ᴍ Ὲ ҙ ᴍ Ὲ ᴍ ӯ ֟ תּ

Ȉ̂ [2015]2142 ̃̆ ‰Ὲ ᴍ ӯ ֟

תּ Ȃ 

2015 12 16 ̆Ὲ ԅֲ (A ̃ 406,976,700.00

̆ ṿ 1 ᾝ̆ ᴇ ҹ 6.02 ᾝּ̆ת ҹ 2,449̆

999,734.00 ᾝ̆ 52,250,000.00 ᾝ תּ̆ ‪ ҹ 2,397̆

749,734.00 ᾝȂ҉ תּ ҙ ẫᴪ ԊⱵ ̂ ᴩ̃ ̆

₮ΐ“ ẫ  (2015̃7-159 ”ȇ ȈȂ 

̂2̃ ╠ תּ Ғ Ҭ ’ 

2016 1 15 ̆Ὲ ╠ תּ Ữ ’ Ҋ̔ 

  ∆ 2016 1 15 ̂҆
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 ᾝ̃ 
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̔ 2016 1 15 ̆Ὲ ᶏ תּ ᾢ ῀╠

תּ Ȃ 

2015 12 25 ̆Ὲ ҂ Ԋᴪ ԋ Έ ᴪ ̆ ԅ

ȇ῏ԍᶏ תּ ᾢ תּ῀ ȈȂῈ ץ

תּ῀ ҹֲ 35,546 ҆ᾝ̆ אל ᴪ

ԊⱵ ̂ ᴩ̃ ҉ תּ ᾢ ῀ ’ ԅ

Ғ ̆ ԍ 2015 12 25 ₮ΐԅȇ ᴍ Ὲ Ὲ

ӊּת Ғ Ȉ̂ ̔ ̂ ̃ ̂15̃  

̂S0333̃ ̃Ȃ 

̆ Ԋᴪ ȇ῏ԍᶏ תּ ᾟ ꜚ

Ȉ̆ Ὲ תּ ̆ᶏ תּ ᾟ ꜚ

ҹҌ ֲ 45,000 ҆ᾝ̆ᶏ Ԋᴪ ӊ Ҍ 12

ҩ ̆⌠ תּ Ғ ̆ Ԋȁ Ԋᴪ Ḡ

ԅ Ȃ 

₮ΐ ̆҉ Ȃ 

2ȁң ֜ תּ ᴇ └ ᴇ תּ  

̂1̃╠ תּ ᴇ └ ᴇ  

╠ תּ ᴇ └Ҥ ȇ҉ Ὲ ├ Ⱳ Ȉ

῏ԍ Ὲ ᴇ ̆ תּ ᴇ ҹҌ

ᵞԍῈ ҂ Ԋᴪ 15 ҳ ᴪ Ὲ ╠ 20 ҩ֜ Ὲ ֜

ᴇ 90%̆ 6.05ᾝ/ ̂ 2014 ≠ № ȁ

̆ ᴇ 6.05ᾝ/ ҹ 5.94ᾝ/ ̃Ȃ 

2015 12 15 ̆╠ ң/ 9 0 %
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̂2̃ תּ ᴇ └ ᴇ  

תּ ᴇ └Ӟ Ҥ ȇ҉ Ὲ ├ Ⱳ

Ȉ̓͂ ԍ Ὲ ᴇ ̆ תּ ᴇ

ҹҌᵞԍῈ ҂ Ԋᴪ 23 ҳ ᴪ Ὲ ╠ 20 ҩ֜ Ὲ ֜

ᴇ 90%̆ 6.06ᾝ/ Ȃ 

׆ ᴇ ‰ ̆ ҉ Ὲ ȁ ȁ Ὲ

Ԋ ̆↕ ᴇ ҍ Ȃ 

ҹ̆ ץꜚ Ὲ ҙ҉ Ὲ ԋ

ҙ Ὲ ᴇҊ ֜ ֟ Ҍ≠ ̆

ȇ҉ Ὲ ֟ Ⱳ Ȉ ̆Ὲ ῀ ᴇ Ҋ̔ 

̂1̃ᴇ  

ᴇ ҹ ֜ ᴍ ӯ ֟ ᴇ ȁ  תּ

ᴇȂ 

̂2̃ᴇ ᴆ 

Ὲ қ ᴪ ᴇ Ȃ̂ қ ᴪ ̃ 

̂3̃ ᴆ 

Ὲ қ ᴪ ֜ ‗ Ὲ Ҭ ᴪ ‰ ֜

╠̆₮ Ҋ↓ ӊѿ ֜ ҹ ᴇ ‰ ̔ 

ŵ ҉ ̂000001̃ ᴋѿ֜ ╠ 20 ҩ֜

҉ Ὲ ֜ Ả ╠ѿ֜ ̂ 2015 10 26 ̃

̂ 3429.58 ̃ 10%̕  

Ŷ ֟ ҙ ̂BK0451̃ ᴋѿ֜ ╠ 20ҩ֜

҉ Ὲ ֜ Ả ╠ѿ֜ ̂ 2015 10 26 ̃

̂ 17864.45 ̃ 10%Ȃ 

ᴇ ‰ ₮ ̆Ὲ ᴇ ‰ ₮ 10ҩ ᵬ ῤ

Ԋᴪᴪ ‗ ᴇ ֜ ᴇ Ȃ 

̂4̃ ᴇ └ 

Ԋᴪ‗ ᴇ ↕̆ ֜ ᴇ ҹ Ҍ̔ᵞԍ

ᴇԊ Ԋᴪ‗ Ὲ ╠ 20ҩ֜ ҉ Ὲ ֜ ᴇ
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̂ Ԋᴪ‗ Ὲ ╠ 20ҩ֜ ֜ / Ԋᴪ‗ Ὲ ╠ 20ҩ֜

֜ ̃ 90%Ȃ 

̂5̃ ᴍ  

֜ ֟ᴇ Ҍ ̆ ᴍ ᴇ

̆ ᴍ = ᴍ ӯ ֟ ֜ ᴇ ÷

ᴇ Ȃ 

ᴇ ‰ ᴍ ̆ Ҭ ᴪ ᴇ

↕̆ ᴇ ᵬ Ȃ ᴇԊ Ԋᴪ‗ Ὲ

̆ ҉ Ὲ ≠ȁ ȁ ȁ

ҹ̆ ᴍ ӯ ֟ ᴍ ᴇ ҉֜ ῏ ↕

Ȃ 

̂3̃ң תּ ᴇ └ ᴇ תּ  

╠ ҍ Һ ҹ ῀ԅ ᴇ └Ȃ 

ᴇ └ ῀̆ ≠ԍḠ ֜ ≠ ̆ ᵞԅ

ץꜚ Ὲ ҙ҉ Ὲ ԋ ҙ Ὲ

ᴇҊ ׆̆ ᵞԅ תּ Ҍ ̆ ≠ԍῈ ⱳּת

⌠ Ȃ 

̂ԋ̃ ֜ תּ  

1ȁ╠ תּ ⌠ᵝ ’ 

    ╠ תּ ⌠ᵝ ’ “̂ѿ̃╠ תּ ᶏ ң ֜

ᴇ 1ȁ╠ תּ ᶏ תּ ”Ȃ 

2ȁ҉ Ὲ ╠ Ⱶ ’ 

҉ Ὲ └ ╠ תּ ⌠ᵝ ֜ ҉ Ὲ

2015 9 30 Ⱶ ̆҉ Ὲ Һ Ⱶ Ҋ̔ 

-҆ᾝ 2015/9/30 
֟ 1,910,629.38 

ῒҬ̔  417,273.51 
ṽ 1,367,331.23 
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ῒҬ̔ Ṣ  204,737.81 
Ṣ  233,046.58 

ԍ Ὲ  497,090.58 
֟ ṽ ̂ ̆%̃ 71.56 

҉ ╠ תּ ⌠ᵝ Ὲ Ⱶ ╠̆ תּ ⌠ᵝ

̆ 2015 9 30 ̆҉ Ὲ ֟ҹ 1,910,629.38҆ᾝ̆

ṽҹ 1,367,331.23 ҆ᾝ̆ῒҬ̔ Ṣ 204,737.81 ҆ᾝȁ Ṣ

233,046.58҆ᾝ̕ ֟ ṽ ҹ 71.56%ׅ̆ ԍ ҙ Ȃ 

3ȁ ֟ ṽ ’ 

Ὲ Һ ҙⱵҹ ֟ ̆ ҙҹ ֟Ȃ ҙ A ҉

Ὲ 2015 ҈ ֟ ṽ ’ Ҋ ̔ 

ף├  ├  
2015 9
30 ֟

ṽ  ̂%̃ 
ף├  ├  

2015 9
30 ֟

ṽ  ̂%̃ 
600007.SH Ҭ  45.65  600862.SH  84.69  
600048.SH Ḡ≠ ֟ 77.80  600890.SH Ҭ ᴍ 21.42  
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600322.SH  77.33  000526.SZ  21.07  
600325.SH ᴍ 84.11  000534.SZ ҆ ᴍ 56.30  
600340.SH  86.82  000537.SZ  56.79  
600376.SH ᴍ 82.80  000540.SZ Ҭ  79.02  
600383.SH  67.82  000558.SZ ᵣ  60.74  
600393.SH қ ҙ 70.89  000567.SZ ᴍ 18.86  
600466.SH ᾣ  81.35  000573.SZ A 50.20  
600503.SH Ҽ  31.91  000608.SZ ᾣ ᴍ 61.30  
600510.SH Ҹ 69.06  000609.SZ ҕ ᴍ 34.85  
600533.SH  71.86  000615.SZ  75.83  
600555.SH Ӝ  48.47  000616.SZ  49.70  
600565.SH ᴍ 75.68  000620.SZ  79.69  
600604.SH  52.00  000631.SZ ҙ 69.33  
600606.SH  87.96  000656.SZ ᴍ 84.13  
600621.SH ᴍ 42.93  000667.SZ 
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600823.SH ҕ ᴍ 66.92        
ҙ  64.70        

̂ ̃ 84.13  

s/04 736.44 85.8 15.6 r1 re
WBT
/CS0 C CS 0  SCN
0.302 w 
/TT2 1 Tf
2 Tr 10.56 0 0 10.56 346.68 724.08 Tm
()Tj
ET

Q
q
287.64 720.12 66 0 0 10.56 BT
/TT3 187.64 720
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̂1̃҉ Ὲ ѿ  

     ҹḠ ҉ Ὲ ̆҉ Ὲ Ḡ ѿ Ȃ

’ᵀ ̆2016 2017 ̆҉ Ὲ

Ḡ ҹ 6 ַᾝ̆ῒҬ ֟ ҹ 5 ַᾝ̆

ҙ ҹ 1ַᾝȂ 

̂2̃ễṽ‰ Ṣ  

2016 ҉ Ὲ Ṣ ̆ ҹ 14

ַᾝ̆ ╠ Ṣ

ҹ 6.5ַᾝ̆ 2016 ῃ ҹ 20.5ַᾝȂҹẠ ễṽ‰

Ṣ ̆҉ Ὲ Ữ Ҍᵞԍ 12ַᾝ Ȃ 

̂3̃ ⅞ ῀ תּ  

תּ     Ҋ ̔ 

 -҆ᾝ 
2016
῀ 

2017
῀ 

2018
῀ 

 

1 
ᴇ

 ט
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Ὲ ȇῈ Ȉץ ȇ ҈ ̂2015 2017 ̃

қ ⅞Ȉ ̆ № ᴆҊ̆Ὲ ץ

№ ≠ Ҍᵞԍ № ≠ 10%̆ғ ҈ ץ

№ ≠ Ҍ ԍ ҈ № ≠ 30%ȂῈ ≠ №

ȁ ȁ ҍ ᾛ ῒז ̆Ὲ

ץ № ≠Ȃ ̆Ὲ ѿ № ԍ≠ № ̆

ҹ 1ַᾝȂ 

6ȁ Ḥ  

Ὲ ╠ ≠ Һ ҹ Ȃ 2015 12

31 ̆Ὲ Ὲ Ḥ 49.61ַᾝ̆ ᶏ ҹ

5.31ַᾝ̆ΐᵣ Ҋ ̔ 

Ὲ  Ṣ  Ḥ ’ ᶏ Ḥ ▼ᵩ Ḥ 

 ῾  
14,000.00 14,000.00            -    
25,000.00 25,000.00            -    
30,000.00 27,700.00 2,300.00 

 

 30,000.00 14,500.00   

 
40,000.00 40,000.00            -    
18,000.00 18,000.00            -    

 35,000.00 35,000.00            -    
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҉ Ḥ ’ ҉̆ Ὲ ׆ Ṣ Ὲ

תּ ץ ̆ ̆ ā ľ҉ תּ ς ⱴ ⱬ Ⱶ ľ̆ ╚ ⱬ
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2015 12 18 ̆Ὲ Ҭ ├ ᴋῈ ҉ №Ὲ Ⱳ

ᴍ Ȃ 

2015 12 24 ̆Ὲ ҉֜ Ⱳ ԅ ᴍ ҉ ̆ ԅ

ȇ ᴍ ט ӯ ֟ תּ ῏ ֜ ’ ӥ

҉ Ὲ ӥȈ̆ ԅ תּ ᴍ ҉ Ȃ ̆Ὲ

תּ 24.5ַᾝ תּ ᵬȂ 

2ȁ ᴇ ꜚ ’ 

ֲ ṿҍ қ⁞ ץ̆ └“

” ꜛ ᵬ ̆A ҩ ̆ ᵣ ₮ ԅ

Ҋ ȂῈ Ӟ ᾧ̆ Ὲ ᴇ ל ’ Ҋ ̔ 

 

    2015 12 24 ̆ ᴍ ҉ ̆Ὲ ᴇҹ 9.74

ᾝ/ Ȃ2016 1 4 ̆ ῀Ҋ ̆ל 1 28 ̆Ὲ

ᴇ ᴇҹ 5.56ᾝ/ Ȃ 

 ᴇ(ᾝ) ᴇ(ᾝ) (%) ҉  
2016/1/4 9.11 8.20 -9.989 3296.258 
2016/1/5 7.70 7.76 -5.366 3287.711 
2016/1/6 7.83 7.94 2.320 3361.84 
2016/1/7 7.77 7.15 -9.950 3125.002 
2016/1/8 7.44 7.21 0.839 3186.412 
2016/1/11 7.00 6.61 -8.322 3016.704 
2016/1/12 6.51 6.64 0.454 3022.861 
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2016/1/13 6.72 6.24 -6.024 2949.597 
2016/1/14 6.10 6.50 4.167 3007.649 
2016/1/15 6.45 6.40 -1.539 2900.97 
2016/1/18 6.25 6.54 2.188 2913.837 
2016/1/19 6.65 6.90 5.505 3007.739 
2016/1/20 6.80 6.74 -2.319 2976.694 
2016/1/21 6.65 6.34 -5.935 2880.482 
2016/1/22 6.42 6.52 2.839 2916.562 
2016/1/25 6.52 6.58 0.920 2938.515 
2016/1/26 6.54 5.98 -9.119 2749.785 
2016/1/27 6.09 5.76 -3.679 2735.558 
2016/1/28 5.73 5.56 -3.472 2655.661 

҉ Ὲ 2015 10 27 Ả ԍ̆ 2015 11 16

̆ 2016 1 28 ̆҉ Ὲ ᵞᴇҹ 5.50 ᾝ/ ̆

ᴇҹ 10.95 ᾝ/ ̆ ҹ-29.62%Ȃ ҉ ꜚ̆ ҹ

-25.84%Ȃ ᵣ ’Ҋ̆Ὲ ᴇӞ₮ ԅ Ҋ Ȃ  

תּ ᴇ ҹ ᴇ ↕̆ ᴇ ‰ ҹῈ ҂ Ԋ

ᴪ 23 ҳ ᴪ Ὲ ̆ ᴇ Ҍᵞԍ ᴇ ‰ ╠ 20 ҩ֜

֜ ᴇ 90%̆ 6.06ᾝ/ Ȃ ╠̆ 2016 1 28 ҉ Ὲ

ᴇ ᵞԍ҉ ᴇ̆Ὲ Ȃ 

3ȁ תּ  

╠Ὲ ᴇҍ ל ѿ ̆ ₮ ԅ Ҋ ̆ Ὲ

ᴇ Ҋ ̆↕ ₮ תּ Ȃ 

Ὲ ᴇ ꜚȁ҉ ̂000001̃ ֟ ҙ ̂BK0451̃

ꜚ ᴇ ᴇ └ Ὲ̆ ᴇ

Ԋᴪ̆ ֜ ᴇ ᵬ₮ Ȃ 

תּ ץ ᴍ ӯ ֟ҹ╠ ᴆ̆p תּ ⱳҍ

Ҍ ᴍ ӯ ֟ Ȃ תּ Ҍ ̆

Ὲ ⅞ ȁṽⱵ ̆ΐᵣҹ̔ 

̂1̃҉ Ὲ ≠ץ תּ

≠ ̆Ӟ ץ ȁ Ṣ ṽⱵ ̆

ῒז ץ Ȃ 
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̂2̃ ≠ ȁṽⱵ ȁ ׅҌ ῃ ̆

↕҉ Ὲ ̆ ̆ ᶫ Ȃ 

̂3̃ ῤ Ҍ⌠ ̆↕҉ Ὲ ⁞

̆⁞ Ȃ 

תּ ̆Ὲ Ӟᵬ₮ԅ ̆ΐᵣ “

֜ ӥ  ҈ȁҌ ⅞ תּ ”Ȃ 

ԑɻҲב  

̆ Ⱶ ҹ̆ҍ╠ תּ ᴇ └ ̆ ֜

ԅᴇ ᴇ̆ ≠ԍ ≠ תּ ׆̕ ֜

҉ Ὲ Ⱶ ’ȁ ֟ ṽ ȁ ₮ ⅞ȁ ȁ Ḥ

̆ ֜ תּ ̕ תּ ̆

Ὲ ԅ ‰ ԅ Ȃ 

̆ᴪ ҹ̆ҍ╠ תּ ᴇ └ ̆ ֜ ԅ

ᴇ ᴇ̆ ≠ԍ ≠ תּ ׆̕ ֜

҉ Ὲ Ⱶ ’ȁ ֟ ṽ ȁ ₮ ⅞ȁ ȁ Ḥ

̆ ֜ תּ ̕ תּ ̆Ὲ

ԅ ‰ ԅ Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“ ҂ תּ  №  

ԋȁ҉ Ὲ ╠ תּ ’  ҈ȁ תּ

̂ ̃ ֜ תּ   ԓȁ ╠ תּ

ᴇ ꜚ ’ תּ ” №ᵬԅ ᾟ Ȃ 
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2ȁ ֜ ᵀᵬᴇ 

֜ ֟ ֟ ᵀ̆ ᵀ

֟ ᵀ ᵬҹ ֟ ᴇṿ ᵀ ̕ ֜

ҙ ֟ ᵀ̆ ᵀ ң ⱴ

ᵬҹ ҙ ֟ ᴇṿ ᵀ ȂῒҬ̆ ҙ ҙ

60%̆ 40%̕ ҙ

50%Ȃ 

ԍ ֟̆ΐᵣ ᵀᵬᴇ ’ Ҋ̔ 

-҆ᾝ ‪ ֟ ֟   ᵀ  ֜ ᵬᴇ 

100%  
23,063.25 121,697.51 33,167.72 121,697.51 122,000 

100%  
2,763.40 41,272.44 8,969.64 41,272.44 41,000 

ԍ ҙ ֟̆ΐᵣ ᵀᵬᴇ ’ Ҋ̔ 

ҙ -҆ᾝ ṿ   ᵀ  ֜ ᵬᴇ 

ҙ 12,669.08 31,715.51 5,461.15 21,213.77 21,000 
ҙ 20,259.40 35,250.08 36,096.79 35,673.44 35,000 
ҙ 1,236.39 25,244.09 3,053.66 16,367.92 16,000 

֜ ȇ ᴍ ט ӯ ֟ Ȉ ῒ ᾟ ̆

֜ Ҭ ֟ ֜ ᴇ ΐץ ├ ҙ׆ ᵀ

ᵀ ҹᶭ ̆ ֜ Ȃ Ḥ ₮ΐ ᵀ ̆ ֟

ᵀ ‰ 2015 9 30 ᵀṿ ҹ 236,225҆ᾝȂ ֜

̆ ֟ ᵣᵬᴇ ҹ 235,000҆ᾝȂ 

3ȁ ֜ ҉ Ὲ Ⱶ  

╠̆ ῤ Ҍ ̆ ֽֽ ᵀҌ
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2015 12 31 /2015  

֜ ╠ 
֜ ̂Ҍ

תּ ̃ 
֜ ̂

תּ ̃ 
‪ ֟̂ᾝ̃ 2.80 2.56 2.98 
̂ᾝ̆Ҍ ̃ 0.38 0.32 0.32 
̂ᾝ̆ ̃ 0.35 0.35 0.35 

̂ᾝ̃ -0.03 -0.05 -0.04 
ⱴ ‪ ֟

̂ᾝ̃ 
20.23% 17.16% 17.16% 

̔҉ ‪ ֟ ᶭ ҹȇῈ ├ Ὲ Ḥ

↕ 9 ——‪ ֟ ̂2010 ḱ Ȉ̃̆ ̆

ῤ ѿ └Ҋ
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ҙ̆ ῒ ⱬȂ ҙ ֟ᴇ

҉ ̆ ҙ ץ Ȃ ̆

ᵞ ҉ ̆ ԅῈ ҙⱵ Ԉ

ⱬ̆׆ Ḡ ԅ қ ≠ Ȃ 

2ȁ ֜ ≠ԍ Ὲ ⱬ׆ Ḡ қ≠  

֟Ὲ ⌠̆ ѿ ᴨ ҙ ҙ̆

ᵟ ⱴץ ̆ ҙ ҙ ↕ ѿ ̆ Ὲ

ѿ Ȃ 

Ὲ ԍ ֟Ὲ ̆p Ὲ ҙ Ȃ 2015 9 ̆

Ὲ ֟ ҹ 105,024.24҆ᾝ̆ Ὲ ֟ 1,501,586.96

҆ᾝ ֽҹ 6.99%̆ᵞԍ ҙ҉ Ὲ 8.39%Ȃ 2015

9 Ὲ̆ ֟ ṽ ҹ 84.13%̆ ԍ ҙ҉ Ὲ 64.70%Ȃ

Ὲ̆ ҙ ᶛ ᵞғ ṽ ԍ ҙ҉ Ὲ ̆ Ὲ

ⱬ Ȃ 

ῤ ҙ ֟ ҹ ̆ ҙ ֟ᴇ ӞҌ ҉ ̆

ҙ ȂῈ ҙ ֟Ữ ̆ ԅ҉ Ὲ

֟ Ȃ ̆ ҙ ֟ ҉ Ὲ ῀̆ ≢

̆ Ḥ ̆ ῀ ҉

Ὲ ⱬ̆ ᾧҙ ꜚȂ ̆ ᵟ ֟ ⱴ҉ Ὲ

̆ ҙ ֟↕ ᵌӯ῀ ̆ №֣ ṿ ̆

ץ ꜚ ₮ ̆ ҉ Ὲ Ȃ 

̆ ֜ ̆Ὲ ҙ ҉ ̆Ὲ ֣ץ ⌠ ҙ

ҙ ᴨ̆ל ≠ԍ Ὲ ⱬ̆ ꜛԍḠ Ὲ Ҭ қ

≠ Ȃ 

3ȁ ֜ ≠ԍ⁞ ῏ ֜ ׆ Ḡ қ≠  

֜ ̆ Ὲ ҍ῏ ӊ 9,480.64 ҆ᾝ ῏ ̂

῏ ҙ 2014 ҙ 32,030.93҆ᾝ 29.60% Ȃ̃ 
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̆ ≠ԍ⁞ ῏ ֜ ̆ ≠ԍ ѿ ҉ Ὲ Ȃҹ

ῒҬ қ ̆ └ֲȁ֜ ȁ қ ₮

ΐԅȇ῏ԍ ῏ ֜ Ȉ̆ ΐᵣῤ ֜ ӥ“ Ԋ  

҈ȁ ῏ ᵬ₮ ”Ȃ 

4ȁ ֜ ≠ԍ Ὲ ⱬ׆ Ḡ қ≠  

֜ ̆ ֜ ԓ ҙ ᵬҹ҉ץ Ὲ ̆

ꜛԍ Ὲ ⱬ̆׆ ̆ ̆ҹ

қ⇔ ү Ȃ 

5ȁ ֜ ᵬᴇ ≠ԍḠ қ≠  

֟ ᴇ ȇ Ⱳ Ȉ ῏ ̆ ΐץ֟

├ҙⱵ ᵀ Ḥ ₮ΐ ֟ ᵀ ҹᶭ ̆ ֜

Ὲ ȁ ѿ ╠ Ҋ Ȃ Ḥ ₮ΐ ᵀ ̆ ֟

ᵀ ‰ 2015 9 30 ᵀṿ ҹ 236,225҆ᾝȂҹԅᾟ№Ḡ ҉

Ὲ Ҭ ≠ ̆ ᵀ ҉̆ ֜ ֜

֟ ᵣᵬᴇ ҹ 235,000 ҆ᾝȂ ֜ ֟ ᵀᴇṿ

̆֜ ᵬᴇῈᾛȂ 

6ȁ ֜ Ҭ қ  

ҹԅḠ Ҭ Ὲ̆ ᶭ ԅҳ қ ᴪ

ᾟ̆№ ԅҬ ҳ қ ᴪ Ԋ ץ Ԋ Ȃҹ Ҭ

҉ Ὲ ᶭ ᶏ қ ≠ Ὲ̆ ҳ қ ᴪ

Ҭ ԅ ҍ ̂ ҉ ├֜ ֜ ץ

ԑ ̃ ᵬ Ȃ 

Ὲ ҳ қ ᴪ ‗ ‗҉̆ Ҭ ץ5%̂

Ҋ қ̆ қֲ̃ ȁῒ ᴍ ץ Ὲ ‗ ᴍ

ᶛȂ Ὲ 2015 Έ ҳ қ ᴪ ‗ ̆ ҍ қ ᴪ

Ҭ Ҋץ5%̂ қ̆ қ̃ ֜ ῏

ᶛ
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̂҈̃  

֜ ҉̆ Ὲ ȁ ‪ ֟ ῤ ₮ Ҋ

Ȃҹ ֜ Ὲ̆ Ҋץ

֟ ̆ ҙ ῀̆ ̆ ̆ ҉ Ὲ

ⱬȂῈ ῏ Ҋ̆ Ҍ ԍ Ὲ ≠ Ạ₮ Ḡ Ȃ

ΐᵣ Ҋ̔ 

1ȁ תּ ̆ⱬԈ  

    Ҭ ᴪ ȇ῏ԍ Ῥ ȁ ֟

῏Ԋ Ȉ ῏ ̆ ’̆Ὲ

תּ Ạ₮ Ҋ‰ ̔ 

̂1̃ תּ ҍῈ ҙⱵ ῏  

Ὲ Ғҙ׆Ԋ ֟ ҍ ᴑҙ̆ Ҋ ᵟ ֟ ֟

ԋ ҩ̆ ҈ ȁ қȁ Ȃ2014 Ὲ

῀ 44ַ̆ ԍ Ὲ ‪≠ 2.56ַȂ ̆Ὲ Һ ҙⱵ

“ ֟”ҍ“ ” ꜚ Ȃ 

תּ ῀ 138,000 ҆ᾝ̆

῀ Ҭ 27,000҆ᾝ̆ ῀ 16.5ַᾝȂ 

Һ ῤ ҹ Ȃ

ΐȁ ȁ ԍѿᵣ Ȃ Ⱶ

ȇ Ҭ ⅞Ȉ̆ 2013 ̆ӟ ӥ

₮“ѿ ѿ ” ᵝ̆ “ѿ ѿ ” ҽ

̆ ᵬҹ Ҭ ῤ Ҭ

ᵝ̆ ῒⱳ Ȃ ԅ ֟ҙ ל

Ȃ ₮ № ‪≠ ҹ 22.93%̆ ᵣ

ҹ 41.24%̕ ᵣΐ Ȃ 

Ҭ Һ ῤ ҹΏ ҙҬ Ȃ

̆ Ώ ȁLoftῈ ҙҬ ẫ ⱲῈ ̆ Һ

ҹΏ Ὲ ῀Ȃ ᵝԍ Ⱶ
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ῤ̆ ԍ —— ̆ ⌠ ᵝᴨ̆ל қ ₮

ȇҬ ̂ қ̃ Ȉ̆ ᶭ ᴨ

ᵝ ȁ ֜ ȁ ȁ ȁ ҙ

ΐ̆ ᵝᴨל ╠ Ȃ ⱲῈ ₮ ῤ

̂IRR̃ ҹ 10.28%̆ Ὲ ҙ ṿ ⱬӞ ̆

ᵣΐ Ȃ 

҉ תּ ԍῈ Һ ҙⱵ ̆ᵖҍῈ ֟ ̆

҉ ѿ ̆ ᵝ ⱴ ̕ ѿ Ὲ

֟ Ȃ 

תּ ҍῈ ╠ Һ ҙⱵ תּ̆

Ὲ ҙⱵ Ȃּת Ҍֽ Ὲ

ҙⱵ ̆ Ὲ ᵝҍ ᴍ Ӟ̆ ׆ ᵣ҉

Ὲ Ԉⱬ̆ Ὲ ᵣҙⱵ Ȃ 

ת2ּ̃̂ ֲ ȁ ȁ Ữ ’ 

2004 Ṣ ҉ ץ ̆Ὲ Һ ҙⱵ ҹ ֟ ̆2015

Ὲ ῀ қ Ҋ ֟ Ὲ̆ Һ ҙⱵ ⱴѿ ҙ

̆ Ὲ Ғҙ׆Ԋ ֟ ҍ ᴑҙ̆ ᵟ ҙ ֟

ү ̆ ֟ ̆ ̆

ⱬȁῈ῏ ⱬȁᴨ ȁ ȁ Ȃ 

ῒҬ ᶭ “ ꜚԑ ȁ ȁ Ⱶ ȁ ”

ף ̆ ῤ ᾢ“ ҉ Ҋѿᵣ ȁדỮ ѿᵣ ȁῃ֟ҙ ѿᵣ

ȁῃ Ⱶ ѿᵣ ”ῃ֟ҙ ̆ ≠ԍ ֜ ȁ ȁד

Ữ ȁ Ⱶ ҩ҉Ҋ ֟ҙ ̆ ᴇṿ ‰ ȁ

̆ҹ ᵞ Ȃ ̆Ὲ ΐ ᵬ תּ Ғҙֲ

Ȃ 

̆₡Ṣῃ ᵝ ȁ ⱬ̆ץ “

” ⱬ ̆Ὲ ҍ ԅ ᵬ῏ ̆ ԅ

ᴨ ̆ ғῈ ΐ ᴨ ᴝ̆ Ὲ ΐ ᵬ תּ

Ữ Ȃ 
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2ȁ Ὲ  “ ”ҍ“ ” ꜚ  

    “ѿ ѿ ” ⅞ȁ֟ҙ ֲ

ױ ֟ ף ᴪ ̆

ҙ ᴪ ⌠ Ὲ̆ ҙⱵ ׆ ֟

⌠ΐᵣ ̆ ֟ҙ҉Ҋ ̆ ҹ ֟ҙ ̆

ץ Ὲ ≠ ⱬ̆Ḡ Ὲ қ ≠ Ȃ 

̆҉ Ὲ “ ”ҍ“ ” ꜚ

̆ Ḡ ֟ ҙⱵ ⅞ȁ

ȁ ȁ ȁ Ⱶ ῤ ҙ ̆

Ὲ Ȃ ֜ Ὲ̆ ҍ ҙⱵ ῏ ԓ ҙ̆

≠ԍ Ὲ ҙⱵ ≠ ⱬ̆ ꜛԍῈ

ⱴȂ 

3ȁ Ὲ ̆ Ὲ  

Ὲ ѿ └ ᾟ̆№ ̆

̆ ֲⱬ ̆ ῃ ⇔ ⱬȂῈ ⱴ ῤ └

ҍҙⱵ ̆ ̆ ᵞ ̆ⱴ

̆ꜜⱬ ᶏ Ȃ 

ҹ Ὲ ̆ ᵞ ̆Ὲ ԅҤ └ Ȃ

ΐᵣ ̔ 

̂1̃Ὲ № ⌠ ᴍ̆ ⌠

Ȃ ң ֟ Ҥ Ȃ 

̂2 Ὲ̃ 2016 ῀ ≠ ⱬԈ 2015 ҉ Ȃ

₮ ҙ ’ ᴑҙ ̆ ᵞԍ

2015 Ȃ ҙⱵ ̆ῒ Ҍ 2015 Ȃ

ῒҬ̆ ҙⱵ 2015 ҉ ⁞Ȃ 

̂3̃Ҥ Ὲ ҩֲ ̆ Ὲ ȁץῈ Ȃ 

̂4̃ ⁞ ̆ ╠ ᵬ ᵝԇץ ̆

̆⁞ ̆ ᴨ ҙⱵ ̆ ᴨ

⁞ֲ Ȃ 
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4ȁ ≠ № ̆Ḡ Ὲ қ  

Ὲ ≠ № Ȃ ֜ Ὲ̆ Ҥ ȇῈ

Ȉ ȇ ҈ ̂2015 2017 ̃ қ ⅞Ȉ ̆

ȁ ȁ ≠ № ̆ Ὲ ’ȁ

̆ Ὲ ≠№ ̆ ⱴ№ ̆ Ὲ ῃ

ᵣ қ≠ Ȃ 

5ȁҌ Ὲ ̆ҹῈ ᶫ└ Ḡ  

Ὲ Ҥ ȇҬ ֲ ῍ Ὲ ȈȁȇҬ ֲ ῍ ├ Ȉȁȇ҉

Ὲ ‰↕Ȉ ȁ ᴆ ̆Ҍ Ὲ ̆

Ḡ қ ᾟ№ ᶏ ≠̆ Ḡ Ԋᴪ ȁ Ὲ

ᶏ ̆ᵬ₮ ȁ ‗ ̆ Ḡ Ԋ ̆

Ὲ ᵣ≠ ̆ ῒ Ҭ қ ̆ Ḡ Ԋᴪ ᶏ

Ԋȁ ῒז ֲ Ὲ Ⱶ ҹ̆Ὲ

ᶫ└ Ḡ Ȃ 

6ȁҹ ҉ Ὲ Ԋȁ Ԋ ֲ  

ҹ Ḡ҉ ⌠℗ Ὲ̆ Ԋȁ Ԋ

ֲ ᵬ₮ Ҋ ̕ 

“̂ 1̃ ֲ ̆Ҍ ễ ҌῈץ ᴆ ῒז ᵝ ҩֲ ≠ ̆ӞҌ

ῒז Ὲ ≠ Ȃ 

̂2̃ ֲ ̆ └ Ⱶ ҹȂ 

̂3̃ ֲ ̆Ҍꜚ Ὲ Ԋҍ׆֟ ֲ ῏ ȁ ꜚȂ 

̂4̃ ֲ ̆Ὲ Ԋᴪ ᴪ└ ֲ └ ҍῈ

’ Ȃ 

̂5̃ ֲ ̆ Ὲ ֲ ꞉̆Ὲ ꞉ ᴆ

ҍῈ ’ Ȃ 

̂6̃ ֲ ҉ Ҍ ҉ ̆ ֲ Ὲ қ ᴪ Ҭ

ᴪ ℮Ὲ ᵬ₮ ̕ Ὲ қ ̆

ֲ ᶭ ễ ᴋȂ” 
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ԑɻҲב  

̆ Ⱶ ҹ Ὲ̆ ᾟ№ ԅ ֜ ҉ Ὲ Ⱶ

Ҭ қ ̆ ֜ ᵬ₮ԅ

Ȃ 

ᴪ̆ ҹ Ὲ̆ ᾟ№ ԅ ֜ ҉ Ὲ Ⱶ

Ҭ қ ̆ ֜ ᵬ₮ԅ

Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“ ѿ  ֜ ’ ҂ȁ ֜

҉ Ὲ Ҭ қ ץ

” №ᵬԅ ᾟ Ȃ 

5. Ї ῪЇ ֥ 100% ɻ

100% ֥ɻҟꜙ ◊ ‟ɼ ᵶ῎ Е1Єװ∆

ᾥ ◊ ֥ɻ ẃɻ ῇ ⌐ ᶡЇ ҏ ҟꜙ◊

Ίᵩ ‼Ї ֥ҟꜙ ɼ2Є ᾥ ֥ҟꜙ◊

⌐ԓ⁯ ῗ ֢ ɼ3Є ᾥ ◊ ֥ҟꜙ ↔

֥֥ Ғ⌐ ɼ ꜙ ᴰ ɼ 

̔ 
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҅ɻ  

̂ѿ̃ ֟ ῤ▫ ’ 

1ȁ▫ ֟ȁ ṽȁ ῀ ≠ ᶛ 

̂1̃▫  

2014 12 5 ̆ №≢ҍ ҙ ԅȇ

֟ ṽ ṽⱵ Ȉ̆ 2014 12 31

ῒ ҙⱵ ῏ ṽ ṽⱵ ҙ ῒ Ὲ ̆ ҙ ῒ

Ὲ ҙⱵȂ 

2015 1 1 ̆ ҌῬ ҙⱵ̆

ҙ̆ ҙ ᵣ ҙ ῒ Ὲ ᶫῒ Ȃ 

̂2̃ ▫ ’ 

2014 ̆ ԍ ⌠ ҙⱵ ▫ ̆ғ ҙⱵ▫ ̆

ῒ ҙ ᵣ₮ ҙᶫῒ ̆ ѿ ҙⱵ ▫ ̆ ѿ

Ӟ ԅ ῀Ȃ ̆ ԍ ῤ҉ Ὲ Ὲ

ΐ Ὲ ԅ ̆ ԅ Ȃ

֜ ̆ ҹ҉ Ὲ Ὲ ̆ ҌῬ ҉ Ὲ ῒ Ὲ

̆ 2015 ΐ Ὲ

ԅ▫ Ȃ 

̆2014 ̆ ᵬҹ ҙⱵ ̆ Ҋ
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ҙ ῀ 4,542.61 4,542.61       
‪≠  2,368.41 1,951.65   416.76 17.60% 

 

2014   
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2014 ̆ ▫ ҙⱵ ̆ ҍ ҙ ῏

ԍ ҙ ̆ ԅ ῀ 2,698.99҆ᾝȂ 

2ȁҙⱵ▫ ΐᵣ ‰ 

ҙⱵ▫ ̔ ҙⱵ ῀Һ ԍ ῀Ȃ▫ ῤ Һ

ҹ ῀ȁ ץ̆ ҹ ῀ ט ȁ

ֲ ץ Ȃ └ Ẋ̆ ҙⱵ▫ ∆

Ȃ 

≠ ῀ ₮ ▫ ׆̔ 2016 1 1 ̆

ᵩ қ ѿ ̆ ᶫ ҉ Ὲ Ὲ

ҌῬ ̆ ԍ 2015 12 31 ╠ Ṣ

ҙ ̆ ҌῬ ≠ ₮Ȃ └ ̆Ẋ ≠

῀ ₮ ῤ  Ȃט

̔ ҙⱵ ῀Һ ԍ ҙ ҙ

Ȃ ֟ҍ ҙ ȇ Ȉ̆ 2015 1 1 ̆

ҙ ֟ ҙ ᵬῒ ҙⱵ ᶏ Ȃ └ Ẋ̆

ҙⱵ ∆ Ȃ 

3ȁ ֟ҙⱵ  

2015 1 1 ̆ ᵬҹ ҙ Һ

ᵣ̆ ҙ ᵣ ԇ ҙ ῒҊ Ὲ ᶫῒ ̆

ҍ ҙ ῒҊ Ὲ ᵣ ҙ ̆

֜ ֟ҹ ֟̆ ֟ Һ ҙⱵ ҹ

ҙ ῒ Ὲ Ȃ 

̂ԋ̃ ֟▫ ῏ ֜  

╠ ̆ ֜ ֟ 2013 2014

ῒ ҙⱵ▫ ̆ ῒ ҙⱵ ῀╠ ֟ ҙ̆

▫ ҙ ֟̆ ҙҍ ֜ ֟ӊ ῏

Ȃ╠ ῏ ֜ ’ Ҋ̔ 
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֟ ▫ ῤ  ▫ ҙⱵ ▫ ῏ ֜  

Ὲ  
ҙⱵ ῀

ҙ ҙ 
ҙҍ ҙ ӊ

῏  
ҙ

Ὲ  
ҙⱵ ῀

ҙ ҙ 
ҙҍ ҙ ӊ

῏  

̆ ῀҉ Ὲ ҉̆ ῏ ֜

ץ Ȃ ̆ ֜ ꜛԍ⁞ ῏ ֜ Ȃ 

̂҈̃ ⅞ 

    ῤ̆ ▫ ҙⱵ ῀╠

֟ ҙ̆ ҙ ╠ ῀҉ Ὲ Ȃ ▫ ҙⱵ

̆ Ҍ ῒז▫ ’̆ ╠ ᵬҹ ҙ

Һᵣ̆Ҍᴪ ֟֟ Ҍ≠ Ȃ 

ԑɻҲב  

̆ Ⱶ ҹ Ὲ̆ ↓ ᾟ ԅ▫ ֟ȁ ṽȁ

῀ ≠ ᶛ̆ ֜ ꜛԍ⁞ ῏ ֜ ̆ ֟Ҍ ῒז

▫ ҙⱵ ’Ȃ 

̆ᴪ ҹ̆Ὲ ↓ ᾟ ԅ▫ ֟ȁ ṽȁ ῀

≠ ᶛ̆ ֜ ꜛԍ⁞ ῏ ֜ ̆ ֟Ҍ ῒז▫

ҙⱵ ’Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“  ֟ ’ ҂ȁ

֟ ῤ▫ ’” №ᵬԅ ᾟ Ȃ 



51 
 

6. Ї A ҏ ῎ ֢ ᶡ ᵆ ẅ

ᵣ ᵆẅ Ї ֒ ҟ ᵩᵆẅ ɼ ᵶ῎ Е1Є

֒ ҟ ᵆ Ї ᾥ Ғ ᵆ

ᶳ Ї ᵆ ῎ᾡ ɼ2Є ֒ ҟ ɻ ‟

Їғ ᵒ ҟ ֥ ẅ Ї ᾥ

ᵆ ẅ ῎ᾡɼ ꜙ ᵆ ɼ 

̔ 

҅ɻ  

̂ѿ̃ԓ ҙ ᵀ  

1ȁԓ ҙ ᵀ  

ȇ ֟ ᵀ‰↕-Ҍꜚ֟Ȉ ̆ Ҍꜚ֟ ᵀҙⱵ̆ ᵀ

ȁᴇṿ ȁ ’ ῏ ᴆ̆№ ȁ

҈ ץ Ẋ ȁ ‰ ᴇḱ ̆

ᵀ Ȃ 

ȇ ֟ᵀᴇ Ȉ ̆ ᴆ ᵀ ̆ ץ

ҹҺ ᵀ ̆ ֟ ᵀ̆ ᵬҹῒҬ

ѿ ᵀ Ȃ ᵀ ҹ ҙ ֟̆ᵝԍ ֟ ̆ғ

Һ ₮ץ ̆ ᵀ ֟ ̆ סּ

№ ῏ ӊ ̆№≢ ȁ ᵀȂ 

ŵ ̔ ᵀᴇ ҍ ᵀᴇ ֜ ᵌ ֟

̆ ֓ ᵌ ֟ ᴇ ᵬ ḱ ץ̆ ᵀ ᵀᴇ

ᴇ ᴇṿ Ȃ Ὲ ̔ 

                ֜ ’  ֜     ҩ≢  

                  ḱ       ḱ      ḱ       ḱ  

‰ᴇ ̗ ᶛᴇ × 
(........)

100   ×
100

(........)
×

(........)
100   ×

(........)
100  
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Ŷ ̔ ᵀᴇ ‪ ̆ ῒ

⌠ᵀᴇ ⱴ ץ̆ ᵀ ᵀᴇ ᴇ ᴇṿ Ȃ ΐ

ᵣῈ Ҋ̔ 

V̗ ∑
= +

n

i
i

i

R
A

1 )1(  
 

Ҭ̔V— ᴇ ̂ᾝ̆ᾝ/M2̃ 

             Ai— ̂ᾝ̆ᾝ/M2̃ 

R �Ù R R 2 � - j � È � s
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̆ Ҋ↓ ̔“ ң ң ᵀᴇ҉ץ ᵀᴇ

̆ ҩ ῒӊ ̆ ᵀᴇ Ҍ

ᵀᴇ ᶏ ȁ ȁ ӊ ’̆

ȁⱴ ₮ ̆ ᵀᴇ Ҭ

₮ Ȃ” 

̆ ҉ ̆ҹῚ Ҍ ᵀᴇ ̆ ֟ᵀᴇ ᶛ

ң ῤץ30% ̆ ҉ץ30% ⱴ

̆ⱴ ᶛ ᵀᴇ ΐᵣ № Ȃ 

̂2̃ ᶛ ’ 

ᶛѿ̔ 2015 ᴍ ט ӯ ҙ ῐ ᾝ

Ҭ 67.59% ῐ ᾝ ֟ ֟Ȃ ᵀ ‰ ҹ

2014 11 30 Ȃ 

ᶛԋ̔ ֤ 2015 ᴍ ӯῐ ҙ 100% ̂ ҹῒ

ҙ ֟̃ 100% ̂ ҹῒ ҙ ֟ Ȃ̃ ᵀ ‰ ҹ 2014

10 31 Ȃ 

Һᵣ №   ṿ ᵀ   

 
ῐ ᾝ Ҭ

֟ 
34,368.88 26,592.01 30,480.45 

50%̆
50% 

29.25% 

 
ῐ ᾝ Ҭ

 
171,801.87 147,259.77 159,530.82 

50%̆
50% 

16.67% 

 ֟ 
82,794.97 47,776.89 72,289.55 

70%̆
30% 

73.30% 

֤

 
ῐ ҙ

֟ 
76,467.37 59,704.34 76467.37 100% 28.08% 

֤

 ֟ 
4,730.91 2,693.11 4,730.91 100% 75.67% 

҉ ֜ ᶛҬ̆ ᵀ ῐ ᾝ Ҭ

֟ ᵀҬ ԅ ң ᵀ ̆ ᵀ

ᶭ 50% Ȃ ᵀ

֟ ᵀҬ ԅ ң ᵀ ̆ ԍң ᵀ ᵀ

̆ ᵀ № ҹ ᵀ ᵀ ֟ ᴇ
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ṿ̆ ҉ ң ⱴ ᵬҹ ᵀ ῒ̆Ҭ

70%̆ 30%Ȃ 

҉ ֜ ᶛҬ̆ ֤ ᵀ ῐ ҙ

ҙ ֟ ᵀҬ ԅ ң ᵀ ̆ ᵀ ҹ

ᵀ ֽ̆ ԅ ̆ ṿ

Ȃ ̆ ץ⌠ ῀ᵬҹ ᵀ Ҍ

֟ ᴇ ’Ҋ̆ ᵀֲ ҹץ ᵀ ҹ

ҹ ̆ ̆ ᵀ ᶭ ᵀ Ȃ 

3ȁ ᵀ Ὲᾛ №  

ᵀ ₮ΐ ᵀ ̆ ᵀ ҙ ң Ҋ

ᵀ ̆ ҙ ῒז ҙ  Ȃ҉ץ30%

ң ᵀ ԍ ᵀ ҙ ῀ҹ

ᵣ ҍ̆ ֜ ѿ ̆ ֟ ᵀ ᵞԍ

ᵀ Ȃ № ᵀ ᵀ ֟

ᴇṿ̆ ֟ ’Ȃ ᵀ ҙ ῒז

ҙ ԅ҉ ң ⱴ ᵬҹ ᵀ ̆ῒҬ̆ ҙȁ

ҙȁ ҙ ҙ 60%̆ 40%̕

ҙ 50%Ȃ 

ҹḠ Ҭ қ ≠ ̆֜ ҙ ᴇṿ ᵀ ҉ᵬ₮ԅ

ѿ Ȃҍ ҉ ֜ ᶛ ̆ ֜ ң ᵀ ᵀ

҉ץ30% ҙ ֟ ᵀ ԇ 60% ̂

ԇԅ 70% ̆ ֤ ԇԅ 100% ̃̆ ֜ ᵬᴇ ᵣ҉

ᵞԍ ҙ ᴇṿ̆ ̆ Ȃ 

҉̆ԓ ҙ ȇ ֟ ᵀ‰↕-Ҍꜚ֟Ȉ ȇ ֟ᵀᴇ Ȉ

̆ ң ᵀ ӊ ’ ԅ ̆ ᵀ

Ὲᾛ Ȃ 

̂ԋ̃ ᵀ ṿ Ὲᾛ №  

֜ ԓ ҙ ᴇṿ ᵀ ṿ ’ Ҋ̔ 
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-҆ᾝ ֟  ֟ ṿ ᵀṿ ṿ  
ҙ  36,621.58 135,616.43 270% 
ҙ  20,103.55 58,632.73 192% 
ҙ  12,669.08 21,213.77 67% 
ҙ  20,259.40 35,673.44 76% 
ҙ  1,236.39 16,367.92 1224% 
   90,890.00 267,504.29 114% 

1ȁԓ ҙ ’ 

֜ Ҭ̆ԓ ҙ ῀ ṿȁ‪ṿ ῏ ’ Ҋ̔ 

 ֟    ῀ ṿ̂҆ᾝ̃ ‪ṿ̂҆ᾝ̃ 
ҙ   2005 10 1  48,510.91 36,621.58 
ҙ   2009 4 10  23,519.57 20,103.55 
ҙ   2007 12 25  15,675.91 12,669.08 
ҙ   2007 12 25  25,035.92 20,259.40 
ҙ   2000 3 3  3,330.18 1,236.39 

ҙ Ȃ қ Ṣ

Ȃ2015 9 30 ̆ ‪ ֟ҹ 23,063

҆ᾝ̆ 100% ᵀṿҹ 121,698҆ᾝ̆ ᵀ ṿ ҹ 428%Ȃ

2015 9 30 ̆ ҙ ᴇṿҹ 36,621.58҆ᾝ̆ ҙ

ᵀṿҹ 135,616.43҆ᾝ̆ ᵀ ṿ ҹ 270%Ȃ ԍ ṽ

100% ṿ ԍ ҙ ṿ Ȃ 

ҙ Ȃ қ Ṣ

Ȃ2015 9 30 ̆ ‪ ֟ҹ 2,763

҆ᾝ̆ 100% ᵀṿҹ 41,272҆ᾝ̆ ᵀ ṿ ҹ 1394%Ȃ

2015 9 30 ̆ ҙ ᴇṿҹ 20,103.55҆ᾝ̆ ҙ

ᵀṿҹ 58,632.73҆ᾝ̆ ᵀ ṿ ҹ 192%Ȃ ԍ ҙ №

Ṣ ṽ ̆‪ ֟ ᵞ̆ 100% ṿ

ԍ ҙ ṿ Ȃ 

ҙ ҙ ԍ 2007 ̆ 2015 9

30 ̆ ҙ ᴇṿҹ 12,669.08 ҆ᾝ̆ ҙ ᵀṿҹ 21̆

213.77҆ᾝ̆ ᵀ ṿ ҹ 67%̕ ҙ ᴇṿҹ 20,259.40҆ᾝ̆

ҙ ᵀṿҹ 35,673.44҆ᾝ̆ ᵀ ṿ ҹ 76%Ȃ 
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    ҍ ₣ ̆ ֜ ҙ

ᵝ ᵀṿֽҹ 9,610.29ᾝ/ ̆ ̆ ֜ ҙ ᵀ ṿ

Ȃ 

̂2̃ ҙ ֟ №  

ԍ ₣ ҙ̆ ҍ ₣ Ȃ׆Ὲ

Ӟ ҙ ᴇṿḤ ̆ ֟ ꜚ ’ ∞

ῒ ṿ Ȃ 

1̃ԋ ᴇ  

Ҭ ȁҬ Ḥ Ҭ Ҋ

ԋ ᴇ ’ Ҋ ̔ 

 

̔CREISҬ ̆Ҭ ȁҬ Ḥ Ҭ Ȃ 

҉ ̆ ԋ ᴇ ׆ 2009 4 2249 ̆

҉ 2015 12 7442 ̆ 230.90%̕ ֜ ҙ

ᵀ ṿ ҹ 191.65%̆ᵞԍ ԋ ᴇ Ȃ

̆ ֜ ҙ ᵀ ṿ Ȃ 

2̃ԋ ᴇ  

Ҭ ȁҬ Ḥ Ҭ Ҋ

ԋ ᴇ ’ Ҋ ̔ 
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̔CREISҬ ̆Ҭ ȁҬ Ḥ Ҭ Ȃ 

҉ ̆ ԋ ᴇ ׆ 2009 4 1409 ̆

҉ 2015 12 2544 ̆ 80.55%̕ ֜ ҙ

ᵀ ̆2018 2020 ҉ 3%̆2021 ץ ῀

̆Ẋ ҹ 1.5%Ȃ ᵞԍ ԋ

ᴇ Ȃ ̆ ֜ ҙ ᵀ ṿ Ȃ 

̂3̃ ҙ ֟ №  

₣ ҉ ӥ̆ ₣ ҙ ᵀ ᴂ

₮ΐԅȇ ᵀ Ȉ̆ ῒ ҙԍ 2014 12 31 ᴇṿ ’

ԅ ᵀȂ ᴂ ₮ΐ ȇ ᵀ ȈҬ ҙ ’ Ҋ̔ 

  ҙ 

ᵝ  
ԋ қȁץ қ

ץ ȁ ץ  
ԋ ҍ ֜  

ҙ  ׃
2012 5 ѿ ԓ ҙ

 
2007 12 ҙ  

̂ϒ̃ 173,148.00 31,069.27 
ᵀ ṿ̂ᾝ̃ 1,105,000,000 212,137,660 
ᵝ ᴇṿ 6,381.82 6,827.89 

ҍ ₣ ԋ ̆ ֜ ҙ

ᵝ ᵀṿҹ 6,827.89ᾝ/ ̆ԋ ᵀṿ ̆ ̆ ֜ ҙ

ᵀ ṿ Ȃ 
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̂4̃ ҙ ֟ №  

₣ ҉ ӥ̆ ₣ ҙ ᵀ ᴂ

₮ΐԅȇ ᵀ Ȉ̆ ῒ ҙԍ 2014 12 31 ᴇṿ ’

ԅ ᵀȂ ᴂ ₮ΐ ȇ ᵀ ȈҬ ҙ ’ Ҋ̔ 

  ҙ 
ᵝ  қ 1  қ ҍ῾ҙ ֜  

ҙ  ׃
2008 12 2011 8

2 ҙ  
2007 12 ҙ  

̂ϒ̃ 177,944.64 39,536.19 
ᵀ ṿ̂ᾝ̃ 3,218,000,000 356,734,350 
ᵝ ᴇṿ 18,084.28 9,022.98 

ҍ ₣ қ ̆ ֜ ҙ

ᵝ ᵀṿֽҹ 9,022.98ᾝ/ ̆ ̆ ֜ ҙ ᵀ ṿ

Ȃ 

̂5̃ ҙ ֟ №  

ԍ ₣ ҙ̆ ҍ ₣ Ȃ׆Ὲ

Ӟ ҙ ᴇṿḤ ̆ ֟ ꜚ ’

∞ ῒ ṿ Ȃ 

1̃ԋ ᴇ  

Ҭ ȁҬ

ԋ ᴇ ’ Ҋ ̔ 

 

̔CREISҬ Ҭ ȁҬ  
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҉ ̆ ԋ ᴇ ׆ 2005 6 802 ̂

└ ҹ 2005 4 ̆ 2000 ̃̆ ҉ 2015

12 3674 ̆ 358.10%̕ ֜ ҙ ᵀ ṿ ҹ

1224%Ȃԋ Һ ҹ 1998 ̆

2000 ҙ̂ ̃ ̆ ֟ᴇ ₮

҉ ̆ ᵞȂ ̆ ֜ ҙ ṿ Ȃ 

2̃ԋ ᴇ  

Ҭ ȁҬ Ḥ Ҭ Ҋ

ԋ ᴇ ’ Ҋ ̔ 

 

̔CREISҬ ̆Ҭ ȁҬ Ḥ Ҭ Ȃ 

҉ ̆ ԋ ᴇ ׆ 2006 2 1295 ̆

҉ 2015 12 1898 ̆ 46.56%̕ ֜ ҙ

ᵀ ̆Ҥ ҙ Ὲ ҍ ҹ 20 ̂2013 1

1 2032 12 31 ̃ ̆ ҹ׆ 20ᾝ/ /

26ᾝ/ / Ȃ ̆ ֜ ҙ ṿ Ȃ 

ԑɻҲב  

̆ Ⱶ ҹ̆ ԓ ҙ ᵀ

ᶛ ’̆Ҍ ᵀ ̆ ᵀ Ὲᾛ ̕

ԓ ҙ ҍ ᵌ ҙ ֟ ṿ ̆ ᵀ

ṿ Ȃ 
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̆ ᵀ ҹ̆ ԓ ҙ ᵀ ᶛ

’̆Ҍ ᵀ ̆ ᵀ Ὲᾛ ̕ ԓ

ҙ ҍ ᵌ ҙ ֟ ṿ ̆ ᵀ ṿ

Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“ Έ  ֟ ᵀ ᴇ ’ 

ȁ ֜ ԓ ҙҌ ᵀ ᵀ ṿ Ὲᾛ

” №ᵬԅ ᾟ Ȃ 

7. Ї ֢ Ї ҿ ῎

Ὴ ῎ Ї ҟ ҟ ҿ ῎ ҟЇ ⅎ ῗ

֢ ЇῚҲ 2013ɻ14 2015
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Ὲ  
̂ Ҋ Ὲ ̃ 

ҙ 
ҙ 4,445.15 5,926.87 5,926.87 

ҙ Ὲ  
̂ Ҋ Ὲ ̃ Ὲ  

ҙ 2,024.24 2,698.99 2,698.99 

ҙ ᴍ Ὲ  
Ὲ  

ҙ 419.43 559.25 559.25 

   7,180.89 9,480.64 9,480.64 

̔ ֜ ֟ ҙ ҹ ₣ ̆Ҍ ῏ Ȃ 

2ȁ ҙ ҙ ’ 

̂1̃ ҙ ҙ ’ 

ҙҍ ӊ ῏ ᴇ ↕̆

ᴇ ᴇ Ȃ ȇ Ȉ̆ ҙ

ҹ 3 ̂2015 1 1 2017 12 31 ̃̆ ҹ 14.1҆

̆ ҹ 35ᾝ/ / Ȃ 

ԍ ҙ ֽ ѿ ғ̆ ҙ ̆ ץ

Ὲ ҉ ⌠ҍῒ ȁ ᶛ̆ ᵀ

’ ҙ ’ ̆ ⌠ ҙ ҙ ᴇ ’Ȃ

ᵀ ᶫ ᶛ ’ Ҋ ̔ 

   
ᵀᴇ  ᶛ 1 ᶛ 2 ᶛ 3 

ҙ ₮  
ᾙ ₮

 
ῐ

₮  
֜      

ҙᵝ  
ԋ

 
ѿ  

ѿ

 
ῐ  

     

̂ϒ̃ 141,116�*1•M’0��Ä�ƒ�Å
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ᵀᴇ ᴇ̂ᾝ/ϒ̆ ᵝ̃ 39 

҉ ̆ ῏ ᴇ ῈᾛȂ 

̂2̃ ҙ ҙ ’ 

ҙ Ὲ ҍ ӊ ῏ ᴇ ↕̆

ᴇ ᴇ Ȃ ȇ Ȉ̆ ҙ

ҹ 3 ̂2015 1 1 2017 12 31 ̃̆ ҹ 3.2

҆ ̆ ҹ 70ᾝ/ / Ȃ 

ᵀ ҙ Ὲ ῏ ҈ ҙ

̆ ῏ ᴇ Ὲᾛ Ȃΐᵣ Ҋ̔ 

 ₮  
/
ᵝ  

̂

̃ 
̂ᾝ/
̃ 

 
̂ᾝ

/ ·ϒ̃ 

Ὲ

̂  ̃

ҙ

Ὲ

 
3002  

14390 962,012 2015.01.01-2016.01.31. 66.85 

15000 833,490 2015.01.01-2016.01.31. 55.57 

Ὲ

̂  ̃

҆ᴧ

Ὲ  

ȁ

֜ ҆

ᴧ

 

14069.36 367,773 2015.1.1-2017.10.23 26.14 

8483.79 285,310 2015.1.1-2018.03.01 33.63 

ҕ

Ὲ

 

ҙ ᴍ

Ὲ

 

B114-0074
ҕ

ҙ  

43600 1,573,524 20  36.09 

֟ 
қ  

32130.88 2,249,162 2015.1.1-2017.12.31 70 

№ ҉ Ḥ ̆ ᵌ ҙ ᴇ 26.14ᾝ/ /

66.85 ᾝ/ / ӊ ̆ ԍ ҙ ҈ ҙ
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ḱ̆ ᴇ ѿ ᴨ ̕ ҙ Ғ ԍ ҙ

ҙ̆ ԅ № ̕ ̆ ҙ ᴧ ᵟ

ᴡ Ҭ ̆ ȁ ̆ ᶸ ȁ

ȁ Ὲ ȁ ᴪ ̆ ҙ ̆ ᴇ ԍ҉

ᵌ ᶛ̆ ᴇ Ȃ 

̂3̃ ҙ ҙ ’ 

ҙ Ὲ ҍ ҙӊ ῏ ᴇ ↕̆

ᴇ ᴇ Ȃ ȇ Ȉ̆

ҹ 3 ̂2015 1 1 2017 12 31 ̃̆ ҹ 3.1҆

̆ ҹ 15ᾝ/ / Ȃ 

ԍ ҙ ֽ ѿ ̆ ᵀ ҙ

ᵌ ҙ ̆ ῏ ᴇ Ὲᾛ ̆ΐᵣ Ҋ̔ 

  ᵝ  ᴇ  

1 ₣  
ԋ қ

2448  

ԋ ҹ 115ᾝ/ ̆

ҙ Ὲ ≠ ̆ ֟

ҹ 46ᾝ/  

2 Ҭқ  ԋ 8  
ԋ ҹ 118ᾝ/ ̆

ҙ Ὲ ≠ ̆ ֟

ҹ 47ᾝ/  

3 ΐ 
ԋ ᴪ 555

 

ԋ ҹ 120ᾝ/ ̆

ҙ Ὲ ≠ ̆ ֟

ҹ 48ᾝ/  
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ҹ 20 ̂2013 1 1 2032 12 31 ̃̆ ҹ 1.23

҆ ̆ ҹ 20ᾝ/ / 26ᾝ/ / Ȃ 

ᵀ ҙ Ὲ ῏ ҈ ҙ ̆

῏ ᴇ Ὲᾛ Ȃΐᵣ Ҋ̔ 

 ₮  
/
ᵝ  

̂ϒ̃ 
̂ᾝ/
̃ 

 
̂ᾝ/

·ϒ̃ 

Ὲ

 

ҙỮ

Ὲ  
411  

29220.66 1,316,700 

2006 1
1 -2015

12 31
 

45.06 

Ὲ

 

қ

₮

Ữד

Ὲ  

611  
7243.54 122,290 

2005 3
1 -2015

3 31  
16.88 

Ὲ

ΐ  

қ

Ὲ  
16  

3247.03 79,838 
2012 9
29 -2020

5 31  
24.59 

Ҭ

Ὲ  
Ὲ  

A3-A5
1-4

ȁ Ҋ

ѿ  

45212.62 1,293,502 
2001 9
20 -2016

9 20  
28.61 

Ὲ

Ҭ  

֒

ҙ

Ὲ  
Ҭ

֒

 

22135.87 1,132,140 
2008 4
1 -2023

3 31  
51.15 

֟ 
78  

12313.77 253,664 

2013 1
1 -2032

12 31
 

  20.6-26.12  

№ ҉ Ḥ ̆ ᵌ ҙ ᴇ 16.88ᾝ/ /

51.15 ᾝ/ / ӊ Ȃ ԍ ҙ ֽҹ ̆ ҙ

Ὲ ḱ ԍ ̆ ⌠
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ᴇ ᵞ ғ̆ ḱ̆ ᵞ̆

ᴇ Ȃ 

֟ ȁ ҙ ҍ ҙ ῒҊ Ὲ

ԅ 2015 2017 ̆ ҹ҈ Ȃ ԍ

ῤ ҙⱵ ▫ ҹ̆Ḡ ▫ ҙⱵ ѿ

̆ ῤ Ḡ Ҍ ̕ ҙ ԅӊ╠ ̆ ӞḠ

Ҍ Ȃ ҉ ̆῏ Ḡ Ҍ Ὲᾛ Ȃ 

3

3
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֟ ₮ ҉ Ὲ ≠ ⱬ Ӟ ԅ ֜

Ȃ 

̆ᴪ ҹ̆ ̆ ֜ ῏
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҅ɻ  

̂ѿ̃֜ ῏ ֜  

╠ ҙⱵ ῀ ╠̆ ֟ ҙ ῀҉

Ὲ Ȃ ҙ ῒ Ὲ қ ῒ῏ ҙ

ҙⱵ ’̆ ῏ Ȃ╠ ῏ ’ Ҋ̔ 

₮  
 

 ҙ 
2015 1-9

 
̂҆ᾝ̃ 

2014
 

̂҆ᾝ̃ 

2013
 

̂҆ᾝ̃ 
Ὲ   ҙ 292.07 295.53 295.53 

Ὲ  
̂ Ҋ Ὲ ̃ 

ҙ ҙ 4,445.15 5,926.87 5,926.87 

ҙ Ὲ  
̂ Ҋ Ὲ ̃ Ὲ  

ҙ 2,024.24 2,698.99 2,698.99 

ҙ ᴍ Ὲ  
Ὲ  

ҙ 419.43 559.25 559.25 

   7,180.89 9,480.64 9,480.64 

̆ ῏ ҹ 9,480.64҆ᾝȂ 

̆ ҹῈ ῃ Ὲ ̆

ҙȁ ҙ ҙ ҹῈ ҙ̆҉ 9,480.64 ҆ᾝ ῏

̆ Ҍᴪ ῏ Ȃ 

ӥҬ Ҍ №̆ ӥҬ ᵝ ᵬ₮ԅ Ȃ 

̂ԋ̃῏ ֜ ᴇῈᾛ  

    ╠ ῏ ᴇ Ὲᾛ № ̆ “ 7 ѿȁ̂ ѿ̃῏

Ḡ Ҍ ῈᾛȂ” 

̂҈̃ ῏ ֜ ȁ Ὲ Ҭ қ  

Ҍᴪ ῏ ֜ ̆ ̆ Ὲ ҍ῏ ӊ 9̆

480.64҆ᾝ ῏ ̂ ῏ ҙ 2014 ҙ 32,030.93

҆ᾝ 29.60% Ȃ̃ 
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̆ ≠ԍ⁞ ῏ ֜ ̆ ≠ԍ ѿ ҉ Ὲ ̆

ȇ҉ Ὲ ֟ Ⱳ Ȉ ҈ ѿ ̂ѿ̃ ῏ Ȃ

ҹ ῒҬ қ ̆ └ֲȁ֜ ȁ қ

₮ΐԅȇ῏ԍ ῏ ֜ Ȉ̆ ΐᵣῤ ֜ ӥ“ Ԋ

 ҈ȁ ῏ ᵬ₮ ”Ȃ 

ԑɻҲב  

̆ Ⱶ ҹ̆ ≠ԍ⁞ ῏ ҙ ҙ

῏ ̆ ≠ԍ ҉ Ὲ ̆ ȇ҉ Ὲ ֟ Ⱳ Ȉ

҈ ѿ ̂ѿ̃ ῏ Ȃ 

̆ ҹ̆ ≠ԍ⁞ ῏ ҙ ҙ ῏

̆ ≠ԍ ҉ Ὲ ̆ ȇ҉ Ὲ ֟ Ⱳ Ȉ

҈ ѿ ̂ѿ̃ ῏ Ȃ 

ᴪ̆ ҹ̆ ≠ԍ⁞ ῏ ҙ ҙ ῏

̆ ≠ԍ ҉ Ὲ ̆ ȇ҉ Ὲ ֟ Ⱳ Ȉ

҈ ѿ ̂ѿ̃ ῏ Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“ ԋ  ҙ Ԉҍ῏ ֜  ԋȁ

֜ ╠ ῏ ֜ ’ ‗ ” №ᵬԅ ᾟ Ȃ 

9. Ї ҟ ԓ ;

ҟ ɼ 2016 1 31 Ӑ╦ ҏ

Ḧԍװ ɼ ᵶ῎ ᾥ Е1Єҏ Ḧ Ӏẃꜙָɻẃꜙ

ɻ ɻ ɼ2Є ḦԐ ҏ ῎ ֥

Ғ Їװ ҏ ῎ ֥ ֥ ɼ

ꜙ ɼ 

̔ 
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҅ɻ  

̂ѿ̃ ḠԊ ’ 

1ȁ ҙ  

2014 2 19 ̆ ᴍ Ὲ Ҋץ̂ “

”̃ҍ ȇ ֟ Ȉ̂ ̔

20140221 001 ̃̆

ᶫ 4ַᾝ̆ ҹ 10 Ȃ ̆ ҍ

ȇ Ḡ Ȉ̂ ̔ 20140221 001

̃̆ ῒץ ᵝԍ қ ֟̂

ӥ ̔ 4000455198 Ҋץ̆ “ ҙ”̃̆ ҹ҉ ȇ

֟ Ȉ̂ ̔ 20140221 001 ̃ Ҋ

ṽⱵ ᶫ ḠȂ 

2ȁ ҙ  

2013 3 27 ̆ ᴍ Ὲ Ҋץ̂ “

”̃ҍ Ҋ Ὲ ֟ Ὲ Ҋץ̂ “

”̃ ȇ ֟Ṣ Ȉ̂ ̔11130320̃̆

ᶫ 5ַᾝ̆ ҹ 36ҩ ̆ 2013 3 28 2016 3

27 Ȃ ̆ ҍ ȇ Ȉ̂ 1̔1130320̃̆

ῒץ ᵝԍ қ 22 E2 1

01 ȁ2 01 ץ 3 01 ֟̂ ӥ ̔

0801071293 ȁ 0801072068 ץ 0801070887

̃̆ ҹ҉ ȇ ֟Ṣ Ȉ̂ ̔11130320̃ Ҋ ṽⱵ ᶫ

ḠȂ 

3ȁ҉  

Ὲ ԅ ҉ ȇ ֟ Ȉ

̂ ̔ 20140221 001 ̃ ȇ ֟Ṣ

Ȉ̂ ̔11130320̃ Ҋ Ṣ Ȃ 
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Ṣ ̆Ὲ ҙ Ⱳ ԅ

Ȃ 

2015 12 24 ̆ ҙ Ⱳ ԅ Ȃ 

2015 12 30 ̆ ҙ Ⱳ ԅ Ȃ 

̂ԋ̃ ḠԊ  

ҙ ҙ Ḡ Ⱳ ԅ ̆

ȇҬ ֲ ῍ Ȉ ̆ ҉ Ḡ ̆ ᶭ

ⱬȂ ̆҉ Ḡ ᶭ ̆Ҍᴪ ҉ Ὲ ֟

Ҍ Ҍ̆ᴪ ҉ Ὲ ֟ ֟ Ҍ≠

Ȃ 

ԑɻҲב  

̆ Ⱶ ҹ̆ ҙ ҙ Ḡ

Ⱳ ԅ ̆Ҍᴪ ҉ Ὲ ֟ Ҍ

̆Ҍᴪ ҉ Ὲ ֟ ֟ Ҍ≠ Ȃ 

̆ ҹ̆ ҙ ҙ Ḡ Ⱳ

ԅ Ҍ̆ᴪ ҉ Ὲ ֟ Ҍ Ҍ̆

ᴪ ҉ Ὲ ֟ ֟ Ҍ≠ Ȃ 

Ҏɻ ᾥ  

҉ץ ῤ ȇ ӥȈ“  ֟ ’ ԋȁ

100% ̂ԋ̃Һ ’   ԓȁ ҙ̂ԋ̃ ’”

№ᵬԅ ᾟ Ȃ 




	问题1.申请材料显示，重组报告书存在以下错漏：1）申请材料未披露拟购买资产核心竞争力。2）封面标题未去掉“草案”字样。3）未披露中介机构未能勤勉尽责时将承担连带赔偿责任的专项承诺。4）申请材料在“重大风险部分提示”部分披露“存在无法按期发出股东大会通知风险”、“由于本次交易为向关联方发行股份及支付现金购买资产，构成关联交易，按照《上市规则》等要求，在股东大会投票时关联股东需要回避表决，因此，关联股东回避后可能存在该交易方案被本次交易的股东大会投票否决的风险，敬请投资者关注。”同时，在“本次重组已经...
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	问题2.申请材料显示，2015年9月18日，香江控股发行股份及支付现金购买香江商业100%股权和深圳大本营100%股权并募集配套资金的申请经我会核准。香江控股拥有商业地产、住宅地产开发及商铺招商、家居等商贸流通的较为完整的产业链。本次交易中，拟购买与家居商贸业务相关的物业资产。请你公司补充披露：1）前次重组中未将本次标的资产一并注入上市公司的原因。2）结合本次交易对上市公司财务指标、关联交易的影响，补充披露本次交易的必要性。3）未来上市公司有无后续整合计划，以及交易完成后的经营发展计划和业务管理模...
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	问题3.申请材料显示，截至本报告出具日，前次重组非公开发行新股配套募集资金24.5亿元尚未使用。请你公司：1）补充披露前次配套募集资金使用进展及募投项目进展，前次募集资金发行定价机制及发行价格与本次发行定价机制及发行价格的差异，上述差异对完成本次募集资金的影响。2）结合前次募集资金到位、本次交易完成后上市公司的财务状况、经营现金流、资产负债率、未来支出计划、融资渠道、授信额度等，补充披露本次交易募集配套资金的必要性。3）结合前次配套募集资金实施及近期股价波动情况，补充披露本次募集资金可能失败的风险...
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	问题4.申请材料显示，本次交易后，上市公司2015年1-9月备考合并报表中每股净资产将减少28.27%，每股收益将摊薄14.29%。请你公司：1）结合交易对方业绩承诺及评估作价，补充分析本次交易对上市公司财务指标的影响，包括但不限于每股收益、净资产及现金流等。2）补充披露本次交易对中小股东权益的影响。3）补充披露摊薄每股收益的填补措施。请独立财务顾问和会计师核查并发表明确意见。
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	二、中介机构意见
	三、补充披露

	问题5.申请材料显示，报告期内，标的资产沈阳好天地100%股权、深圳家福特100%股权存在资产、业务的剥离和整合等情况。请你公司：1）以列表方式补充披露剥离资产、负债、收入和利润的金额和比例，说明上述业务剥离和整合选择的具体标准，整合后资产业务是否完整。2）补充披露标的资产业务剥离后是否有利于减少关联交易。3）补充披露剥离资产业务后续处置计划及可能对标的资产产生的不利影响。请独立财务顾问和会计师核查并发表明确意见。
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	问题6.申请材料显示，通过对A股上市公司近年可比交易案例评估增值率及单位面积估值的对比，本次五处物业整体估值水平是合理的。请你公司：1）结合五处物业评估过程及方法选择，补充披露不同评估方法结果权重选择是否合理及依据，评估结论是否公允合理。2）结合五处物业购置时间、融资情况和现有租约租金水平，与同期当地类似商业地产增值水平和租金增长比较，补充披露本次评估增值率是否合理公允。请独立财务顾问和评估师核查并发表明确意见。
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	二、中介机构意见
	三、补充披露

	问题7.申请材料显示，本次交易完成后，沈阳好天地和深圳家福特将成为本公司的全资子公司，长春物业和广州物业将成为本公司的自持物业，该部分的关联交易将消除，其中包括2013、14及2015年1-9月租赁费为：9480.64万元、9480.64万元及7180.89万元。请申请人：1）结合市场租金水平变化情况，补充披露报告内关联租金保持不变是否公允。2） 比较分析本次收购后五处物业的折旧摊销与按现有租约产生的租金支出对上市公司盈利能力和现金流的影响差异，补充披露本次交易购买标的资产的必要性。请独立财务顾问...
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	二、中介机构意见
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	问题8.申请材料显示，家居商贸业务注入后，上市公司与家居商贸业务之间因商业物业租赁产生的关联交易已全部消除，但新增了上市公司家居商贸业务与实际控制人控制的关联方之间的商业物业租赁。请申请人补充披露：1）交易完成后关联交易形成的原因、必要性。2）结合向第三方租赁价格、可比市场价格，补充披露上述关联交易定价的公允性。3）本次交易后上市公司新增关联交易金额及占比，对上市公司和中小股东权益的影响，是否符合《上市公司重大资产重组管理办法》笫四十三条笫一款第(一）项的相关规定。请独立财务顾问、律师和会计师核查...
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	问题9.申请材料显示，深圳物业被深圳家福特用于银行贷款抵押;深圳金海马将郑州物业抵押给招商银行广州天安支行。已承诺在2016年1月31日之前将上述抵押担保予以解除。请你公司补充披露：1）上述担保对应的主债务人、债务金额、解除方式、解除进展。2）担保事项是否可能导致重组后上市公司的资产权属存在重大不确定性，以及对上市公司资产完整性和未来生产经营的影响。请独立财务顾问和律师核查并发表明确意见。
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